
Contact
woodring89@gmail.com
419-438-3343
linkedin.com/in/alexwoodring

Top Skills 
Content Writing

Social Media

Freelancer management

PR Writing

Video/Audio  

Social and web data analysis 

Social media growth

Website management 

Project management

Email campaign management 

Personnel education/training 

Basic HTML and Wordpress 

Adobe Creative Suite

Certifications
Climate Leadership Corps
The Climate Reality Project

Honors-Awards 
Excellence in Media Production 

Education
Bluffton University
Bachelor of Arts, May 2012 Major: 
Communication & Rhetoric Minor: 
Graphic Design
Study Abroad: China, 2011

Alexander G. Woodring
Portfolio: alexwoodring.com
Pittsburgh, Pennsylvania

Summary
Experienced digital marketing professional with over 13 years of experience in 
social media, marketing, and media production. Fluent at leading digital 
strategies, managing social media and websites, and executing campaigns 
that enhance brand presence. Skilled at collaborating with internal teams and 
external partners to promote organizational values, drive community 
engagement, and amplify visibility. Passionate about the success of 
Pittsburgh's local businesses and the magical world of coffee.

Experience 

Mennonite USA
Web & Social Media Manager 
January 2018 - Present (7 years)
Remote

•

•

Develop and execute comprehensive digital marketing strategies across
websites and social media platforms.
Lead content creation, management, and scheduling for marketing
campaigns, using data-driven approaches to enhance engagement.

• Manage and oversee several contractors, direct reports. 

• Manage video/audio production for podcasts and digital ads, increasing
audience interaction and trust.

• Collaborate with internal teams to support initiatives, manage contractors for
specialized design work, and oversee campaigns with limited budgets and
timelines.

• Monitor and report on website traffic, social media metrics, and SEO
performance, providing actionable insights for optimization.
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Accomplishments 
 Developed marketing materials for AirViz that lead to securing $2 million

in funding.
 Launched a video podcast with 20 episodes on a $5000 budget.
 Increased Mennonite USA's SEO: Brought website SERP result up to

third when Googling "Mennonite" and number 1 for "who are the
Mennonites." Increased web traffic through organic search ~120%.

 Grew The Delphos Herald's social media following by ~400%.
 Assisted in increasing Mennonite USA web traffic through email ~%20.
 Have grown MC USA's social media followers every quarter for 7 years

straight.
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91.3 WYEP
PULSE Fellow
August 2013 - August 2014 (1 year 1 month) 
Pittsburgh, Pennsylvania

• Contributed to WYEP and WESA membership fundraisers
• Provided educational outreach for the station as a creative arts teacher

focused on audio production
• Organized and led Rock Radio Camp (media production camp)

Delphos Herald, Inc.
Senior Reporter
May 2012 - July 2013 (1 year 3 months) 
Delphos, Ohio

• Head reporter and photographer, focusing on regional politics,
environment, crime

• Lead page designer for the print edition and expanded the online edition to
better reach the community

• Grew the paper's social media following by ~400%
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Self-employed
Freelance (FreeBurgh, Cameroon FD, Amizade, AirViz, etc.)
September 2014 - November 2014 (3 months) 
Pittsburgh, Pennsylvania

• Provided digital marketing services for startups and nonprofits, including
social media planning, web design, and content creation.

• Developed and managed websites for emerging businesses, aligning
brand messages with digital platforms to build community engagement.

Carnegie Mellon University
Media Project Manager
November 2014 - December 2017 (3 years 2 months) 
Pittsburgh, Pennsylvania

• Led digital marketing and communication efforts for university labs,
overseeing website updates, newsletters, and social media presence.

• Managed and produced the “Hear Me” Podcast, creating content that built
a sense of community among key stakeholders.

• Coordinated multi-faceted campaigns and optimized content for SEO,
driving higher engagement across platforms.

• Acted as liaison for startup satellite networks, helping them establish their
communication strategies.

• Conducted market research and data analysis to continuously improve
outreach and content strategies.




